MITA - Magic In The Air is a destination-marketing and placemaking consultancy
and design firm that transforms ordinary spaces into emotionally resonant,
high-performance environments.

By harnessing both the psychological and physiological effects of light, sound,
acoustics, color, shape, and materials—as well as human-centered, culturally
rich, and creatively-integrated forms of social engagement and immersive,
resonant experiences—we craft end-to-end physical and social installations
and activations. Grounded in neuroscience and environmental psychology, our
deeply immersive guest journeys drive engagement, elevate brand perception,
and unlock measurable commercial value.

Serving hospitality, retail, real estate, government, and city sectors, our
multidisciplinary approach ensures every project forges a deep connection
between people and place.
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SOLUTIONS:

ARCHITECTURE LIGHT DESIGN

e Concept Development:

Creating lighting concepts that enhance architectural features and create a desired
ambiance.

e Functional Lighting:
Designing lighting solutions for safety, navigation, and usability.

e Aesthetic Lighting:

Using light to highlight textures, shapes, and colors in the built environment for
maximum emotional resonance.

e Energy Efficiency:
Incorporating sustainable and energy-efficient lighting solutions.

e Daylight Integration:
Maximizing natural light while minimizing glare and heat gain.

ENTERTAINMENT LIGHT DESIGN
e Theatrical Lighting:
Designing lighting for stages, performances, and events.
e Dynamic Lighting:
Creating lighting systems that change in color, intensity, and pattern to match the

mood or theme.

e Interactive Lighting:
Incorporating user-controlled or sensor-based lighting systems.

e Special Effects:
Using lighting to create dramatic effects, such as fog lighting or laser shows.
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PIXEL MAPPING DESIGN

e Visual Storytelling:
Using pixel-mapped LED systems to create dynamic visual displays on facades,
interiors, or landscapes.

e Content Creation:
Designing custom animations, patterns, and visuals for pixel-mapped installations.

e Integration with Architecture:
Ensuring pixel mapping complements the architectural design and enhances the

overall experience.

e Technical Planning:
Specifying hardware, software, and control systems for seamless operation.

ARCHITAINMENT LIGHT DESIGN

e Immersive Environments:
Combining architecture and entertainment to create engaging spaces (e.g., theme
parks, museums, retail spaces).

e Interactive Installations:
Designing spaces that respond to user interaction through light, sound, or motion.

e Themed Design:
Creating cohesive environments that tell a story or evoke a specific emotion.

e Technology Integration:
Incorporating advanced technologies like AR, VR, or projection mapping.
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ACOUSTICS STUDY, ANALYSIS & DESIGN

e Noise Control:
Designing solutions to mitigate unwanted noise and improve sound quality.

e Room Acoustics:
Optimizing the acoustic properties of spaces for speech, music, or performance.

e Soundproofing:
Ensuring spaces are isolated from external noise.

e Acoustic Modeling:
Using software to simulate and analyze acoustic performance.

AUDIO SYSTEM DESIGN

e Sound System Planning:
Designing audio systems for clarity, coverage, and quality.

e Public Address Systems:
Creating systems for announcements and background music.

e Surround Sound:
Designing immersive audio experiences for theaters, museums, or entertainment

venues.

e Integration with Lighting & Visuals:
Ensuring audio systems work seamlessly with lighting and visual displays.
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IMMERSIVE EXPERIENCE PLANNING & DESIGN

e Interactive Installations:
Developing engaging digital and physical experiences.

e Projection Mapping:
Creating visual displays on surfaces.

e Multisensory Integration:
Combining various sensory elements to enhance engagement.

Narrative, Social & Ritual Strategy

e Creation of original IP and bespoke immersive formats:
Authoring, scripting, storyboarding, executing proprietary IP.
End-to-end guest journey design: Including emotional arc, pacing, and symbolic
markers.

e Ritual & ceremony design:
Memory anchoring through multisensory storytelling and nature-infused design.

e Narrative-based hospitality & brand experience strategies:
Full-suite strategizing and executing bespoke brand experiences and campaigns.

e Community-building & event programming:
Implementing a sound community engagement strategy that expands reach,
participation, loyalty, and profit.

e Futurecasting & speculative design:
Implementing a future-forward strategy through extensive research, trend-mapping,
and testing.
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WATER FEATURES DESIGN

e Interactive Fountains:
Designing engaging water displays.

e Synchronized Water Shows:
Coordinating water movements with lights and music.

ANIMATRONICS & ART INSTALLATIONS

e Mechanical Art Pieces:
Creating moving sculptures and installations.

e Kinetic Art:
Designing art that incorporates motion.

e Interactive Public Art:
Engaging visitors through participatory art.

e Original object & artifact design:
Delivering sensory or emotional storytelling through bespoke totems, tokens, artifacts.

PUBLIC ART DESIGN & CURATION

e Landmark Sculptures:
Creating iconic art pieces.

e Digital Art Displays:
Incorporating technology into art installations.

e Community Art Projects:
Involving local communities in art creation.

e Editorial & narrative curation of public art:
Selecting and/or producing pieces laden with emotional resonance and impact. / :
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ARCHITECTURE DESIGN BRIEF

We partner with project owners to develop a professional design brief and guide for
their architects—aligned with MITA standards—covering conceptual vision, spatial
planning parameters, aesthetic direction, and sustainable material palettes. This ensures
clear direction and consistency, without supplanting the architect's expertise.This also
includes manifesto writing and conceptual framing of place-based experiences and
narrative, emotional, and ritual intentions.

STUDY & ANALYSIS FOR COLORS, MATERIALS & SHAPES

e Color Psychology:
Analyzing how colors influence mood, behavior, and perception.

e Material Selection:
Choosing materials based on durability, aesthetics, and psychological impact.

e Shape & Form:
Designing shapes and forms that evoke specific emotions or responses.

e Cultural Considerations:

Ensuring designs are culturally appropriate and meaningful through in-depth cultural
research, local histories, ethnography, and folklore.
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PSYCHOLOGICAL & PHYSIOLOGICAL EFFECTS ANALYSIS

e Human-Centered Design:
Creating spaces that promote wellbeing and comfort.

e Ergonomics:
Designing for physical comfort and usability.

e Behavioral Analysis:
Understanding how design influences user behavior.

e Sensory Design:
Considering all senses (sight, sound, touch, smell) to create holistic experiences.

e Symbolic storytelling:
Authoring and integrating emotional cadence, narrative, and transformational design.

e Emotional metrics & ROI:

Customized frameworks and behavioral research to establish and exceed measurable
KPlIs.

PLACE-MAKING STRATEGY

e Community Engagement:
Involving stakeholders in the design process to ensure the space meets their needs.

e Identity Creation:
Designing spaces that reflect the unique identity of a place or community.

e Activation Strategies:
Planning events, activities, or installations to bring the space to life.

e Wayfinding Design:
Creating intuitive navigation systems for large or complex spaces.
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INTEGRATION OF TECHNOLOGY

e Smart Systems:
Incorporating loT, automation, and smart controls for lighting, sound, and environmental
systems.

e Data-driv Design:
Using data analytics to inform design decisions and optimize user experience.

e Augmented Reality (AR) & Virtual Reality (VR):
Enhancing spaces with digital overlays or immersive experiences.

SUSTAINABILITY & RESILIENCE

e Green Design:
Incorporating sustainable materials, energy-efficient systems, and renewable energy sources.

e Climate Resilience:
Designing spaces that can adapt to changing environmental conditions.

e Circular Economy:
Promoting reuse, recycling, and waste reduction in design and construction.
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PROJECT MANAGEMENT & COORDINATION

e Stakeholder Collaboration:
Working with clients, engineers, contractors, and other consultants.

e Budgeting & Scheduling:
Ensuring projects are delivered on time and within budget.

e Quality Assurance:
Overseeing the implementation of designs to ensure they meet the intended vision
and standards.

By combining these services, MITA can create holistic, engaging, and psychologically
impactful spaces that enhance the human experience and contribute to the identity
and functionality of a place.
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ENGAGEMENT MODELS

e Designer-Per-Project:
MITA assumes full creative ownership— from concept through
documentation-delivering turnkey designs tailored to your program, budget, and
brand objectives.

e Element-Specific Scope:
MITA designs one or more specialized components (for example, architectural
lighting, soundscape, or material strategy) to integrate seamlessly with your
architect's work.

e Consultant-Per-Project:
MITA provides strategic guidance, technical expertise, and specialized studies (e.g.,
lighting master plans, acoustic modeling) to support your in-house or third-party
design teams.

e Retainer-Based Partnership:
For long-term, multi-phase programs or portfolios of properties, MITA offers a
dedicated retainer, ensuring rapid response, ongoing innovation workshops, and
continuous performance optimization.

With these flexible engagement options, MITA adapts to project scope and client
needs-whether as your primary design partner or as an embedded consultancy-
delivering immersive, functional, and psychologically impactful environments that
connect people and places.
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